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Wayne Community Attitude Survey 

1. Rate the basic services in the community.

 
1 

(Poor)
2

3 

(Average)
4

5 

(Excellent)

No 

Opinion

Rating 

Average

Response 

Count

Airport
9.1% 

(36)

8.1% 

(32)

20.0% 

(79)

9.1% 

(36)
12.2% (48)

41.5% 

(164)
3.12 395

Community's Planning and Zoning 

Ordinances

5.3% 

(21)

11.7% 

(46)
36.5% 

(144)

14.5% 

(57)
3.8% (15)

28.2% 

(111)
3.00 394

Electric
2.2% 

(9)

3.0% 

(12)
35.6% 

(143)

27.9% 

(112)
19.9% (80)

11.4% 

(46)
3.68 402

Fire and Rescue services
0.5% 

(2)

1.2% 

(5)

17.6% 

(71)

30.0% 

(121)
39.0% 

(157)

11.7% 

(47)
4.20 403

Garbage Collection
2.5% 

(10)

3.5% 

(14)

27.7% 

(111)
27.9% 

(112)
24.4% (98)

14.0% 

(56)
3.79 401

Natural Gas
0.8% 

(3)

3.1% 

(12)
30.2% 

(117)

23.5% 

(91)
19.1% (74)

23.3% 

(90)
3.74 387

Police
13.8% 

(56)

17.0% 

(69)
32.3% 

(131)

17.5% 

(71)
14.0% (57)

5.4% 

(22)
3.01 406

Street conditions throughout the 

community

11.1% 

(45)

18.7% 

(76)
41.0% 

(167)

19.9% 

(81)
8.1% (33) 1.2% (5) 2.95 407

Street maintenance throughout the 

community

10.8% 

(44)

19.5% 

(79)
31.8% 

(129)

25.1% 

(102)
10.6% (43) 2.2% (9) 3.05 406

Traffic Control
6.4% 

(26)

10.1% 

(41)
39.3% 

(159)

26.7% 

(108)
11.1% (45)

6.4% 

(26)
3.28 405

Water quality
8.4% 

(34)

12.6% 

(51)
29.3% 

(119)

28.8% 

(117)
18.2% (74)

2.7% 

(11)
3.37 406

  answered question 412

  skipped question 1
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2. Rate the technology services of the community.

 
1 

(Poor)
2

3 

(Average)
4

5 

(Excellent)

No 

Opinion

Rating 

Average

Response 

Count

Cable television quality
10.6% 

(43)

15.0% 

(61)
35.5% 

(144)

18.0% 

(73)
8.6% (35)

12.3% 

(50)
2.99 406

Cable television service
10.3% 

(42)

11.6% 

(47)
37.2% 

(151)

17.0% 

(69)
9.4% (38)

14.5% 

(59)
3.04 406

Internet connectivity
10.3% 

(42)

13.3% 

(54)
37.3% 

(152)

22.9% 

(93)
11.1% (45)

5.2% 

(21)
3.12 407

Internet speed
13.8% 

(56)

13.3% 

(54)
36.8% 

(149)

21.0% 

(85)
9.4% (38)

5.7% 

(23)
2.99 405

Land-line telephone service
3.6% 

(14)

4.1% 

(16)

29.8% 

(116)

11.8% 

(46)
8.2% (32)

42.4% 

(165)
3.29 389

Wireless & Cellphone service
4.7% 

(19)

10.6% 

(43)
31.9% 

(129)

29.6% 

(120)
16.3% (66)

6.9% 

(28)
3.45 405

Support Services
3.0% 

(12)

7.1% 

(28)
35.5% 

(140)

19.8% 

(78)
7.1% (28)

27.4% 

(108)
3.29 394

  answered question 408

  skipped question 5
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3. How important is the need to address the following in the community?

 
1 (not 

important)
2

3 

(moderate)
4

5 (very 

important)
N/A

Rating 

Average

Response

Count

Access to higher education 

opportunities
5.1% (19)

5.1% 

(19)
23.5% (88)

21.3% 

(80)
40.8% 

(153)

4.3% 

(16)
3.92 375

Adequate, quality housing 3.5% (13)
5.6% 

(21)
17.0% (64)

29.3% 

(110)
41.8% 

(157)

2.9% 

(11)
4.03 376

Animal Control 8.3% (31)
11.8% 

(44)
39.3% 

(147)

20.3% 

(76)
12.6% (47)

7.8% 

(29)
3.19 374

Child care facilities 4.3% (16)
7.6% 

(28)
22.8% (84)

24.2% 

(89)
25.0% (92)

16.0% 

(59)
3.69 368

Community Website 9.7% (36)
10.8% 

(40)
37.0% 

(137)

19.2% 

(71)
12.2% (45)

11.1% 

(41)
3.15 370

Comprehensive community plan 

for future
4.9% (18)

5.7% 

(21)
26.4% (97)

26.1% 

(96)
27.7% 

(102)

9.2% 

(34)
3.73 368

Demolition of dilapidated 

Commercial and Industrial sites
6.5% (24)

10.3% 

(38)
29.8% 

(110)

21.7% 

(80)
18.4% (68)

13.3% 

(49)
3.41 369

Demolition of dilapidated houses 4.6% (17)
9.7% 

(36)
25.0% (93)

23.9% 

(89)
25.5% (95)

11.3% 

(42)
3.63 372

Developing renewable energy 

resources
5.4% (20)

7.5% 

(28)
19.9% (74)

25.3% 

(94)
34.5% 

(128)

7.3% 

(27)
3.82 371

Elderly care facilities 3.5% (13)
5.2% 

(19)
23.7% (87)

30.8% 

(113)
27.0% (99)

9.8% 

(36)
3.80 367

Energy conservation 2.2% (8)
5.7% 

(21)
24.7% (91)

23.3% 

(86)
37.4% 

(138)

6.8% 

(25)
3.94 369

Hazardous waste pick-up 3.5% (13)
6.5% 

(24)
24.9% (92)

23.2% 

(86)
30.3% 

(112)

11.6% 

(43)
3.80 370

Health care facilities 2.7% (10)
5.6% 

(21)
21.7% (81)

24.7% 

(92)
40.2% 

(150)

5.1% 

(19)
3.99 373

Land acquisition for further 

residential/business development
7.6% (28)

9.8% 

(36)
32.6% 

(120)

24.2% 

(89)
16.3% (60)

9.5% 

(35)
3.35 368

Local Economic Development 

Committee/Organization
5.4% (20)

7.8% 

(29)
29.8% 

(111)

24.7% 

(92)
22.3% (83)

9.9% 

(37)
3.56 372
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Local law enforcement 5.6% (21)
5.9% 

(22)
20.3% (76)

23.0% 

(86)
41.2% 

(154)

4.0% 

(15)
3.92 374

Maintaining quality K-12 school 

systems
1.6% (6)

1.9% 

(7)
16.5% (61)

18.6% 

(69)
55.7% 

(206)

5.7% 

(21)
4.32 370

Mental health care and facilities 5.1% (19)
5.9% 

(22)
30.8% 

(114)

24.6% 

(91)
24.3% (90)

9.2% 

(34)
3.63 370

Public health programs 3.8% (14)
7.3% 

(27)
29.0% 

(107)

26.6% 

(98)
26.3% (97)

7.0% 

(26)
3.69 369

Quality of employment 

opportunities
2.7% (10)

3.0% 

(11)
17.5% (65)

23.7% 

(88)
50.0% 

(186)

3.2% 

(12)
4.19 372

Recruiting and training emergency 

volunteers
2.7% (10)

3.8% 

(14)
26.8% (99)

28.6% 

(106)
30.8% 

(114)

7.3% 

(27)
3.87 370

Recycling 3.0% (11)
6.2% 

(23)
22.9% (85)

25.9% 

(96)
38.0% 

(141)

4.0% 

(15)
3.94 371

Safe drinking water 2.7% (10)
3.3% 

(12)
12.5% (46)

20.4% 

(75)
57.5% 

(211)

3.5% 

(13)
4.31 367

Technology infrastructure 1.4% (5)
3.8% 

(14)

28.9% 

(106)

25.1% 

(92)
33.0% 

(121)

7.9% 

(29)
3.92 367

Upgrading community 

infrastructure
3.3% (12)

4.3% 

(16)

28.3% 

(104)

26.4% 

(97)
29.1% 

(107)

8.7% 

(32)
3.81 368

Workforce housing 5.4% (20)
5.4% 

(20)
34.2% 

(126)

22.8% 

(84)
22.8% (84)

9.2% 

(34)
3.57 368

Recreational spaces/parks/sports 

plex
4.8% (18)

6.1% 

(23)
25.7% (96)

27.0% 

(101)
32.1% 

(120)

4.3% 

(16)
3.79 374

Eviromental care (trees, air care) 

(mosquitoes, water)
2.1% (8)

6.4% 

(24)
23.7% (89)

25.6% 

(96)
38.4% 

(144)

3.7% 

(14)
3.95 375

  answered question 382

  skipped question
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4. Rate the Downtown Business area.

 
1 

(poor)
2

3 

(average)
4

5 

(excellent)

No 

Opinion

Rating 

Average

Response 

Count

Condition of the downtown buildings
3.2% 

(12)

12.5% 

(47)
52.7% 

(198)

25.8% 

(97)
5.6% (21) 0.3% (1) 3.18 376

Condition of the sidewalks
4.5% 

(17)

7.7% 

(29)

34.7% 

(131)
36.2% 

(137)
16.7% (63) 0.3% (1) 3.53 378

Environmental infrastructure
1.9% 

(7)

8.6% 

(32)
45.8% 

(170)

24.5% 

(91)
7.0% (26)

12.1% 

(45)
3.30 371

Handicap accessibility
3.2% 

(12)

6.7% 

(25)
35.6% 

(132)

31.8% 

(118)
10.2% (38)

12.4% 

(46)
3.45 371

Parking
12.9% 

(49)

24.0% 

(91)
41.4% 

(157)

15.6% 

(59)
5.3% (20) 0.8% (3) 2.76 379

Lighting system
2.7% 

(10)

6.1% 

(23)
41.1% 

(154)

31.2% 

(117)
17.1% (64) 1.9% (7) 3.55 375

Street lights (signals)
8.8% 

(33)

9.1% 

(34)
41.6% 

(156)

26.1% 

(98)
12.8% (48) 1.6% (6) 3.25 375

Retail variety
29.9% 

(112)
30.4% 

(114)

28.0% 

(105)

7.5% 

(28)
2.1% (8) 2.1% (8) 2.20 375

Street conditions
6.4% 

(24)

13.4% 

(50)
43.7% 

(163)

24.9% 

(93)
10.7% (40) 0.8% (3) 3.20 373

Street functionality
5.4% 

(20)

7.5% 

(28)
46.9% 

(174)

26.1% 

(97)
11.6% (43) 2.4% (9) 3.32 371

Street maintenance
7.3% 

(27)

11.0% 

(41)
37.9% 

(141)

29.8% 

(111)
11.8% (44) 2.2% (8) 3.29 372

Storm water drainage
1.6% 

(6)

6.2% 

(23)
44.4% 

(164)

27.9% 

(103)
10.6% (39)

9.2% 

(34)
3.44 369

Vacant commercial buildings 

condition

11.4% 

(42)

23.3% 

(86)
40.7% 

(150)

11.1% 

(41)
3.3% (12)

10.3% 

(38)
2.68 369

Visual appearance of downtown 

area

3.2% 

(12)

10.9% 

(41)
38.4% 

(144)

35.2% 

(132)
11.7% (44) 0.5% (2) 3.42 375

  answered question 379

  skipped question 34
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5. Rate Wayne State College.

 
1 

(Poor)
2

3 

(Average)
4

5 

(Excellent)

No 

Opinion

Rating 

Average

Response 

Count

Availability of jobs for college 

students

13.2% 

(49)

19.9% 

(74)
36.6% 

(136)

15.3% 

(57)
6.2% (23)

8.9% 

(33)
2.80 372

Building appearance
0.3% 

(1)

5.1% 

(19)

22.7% 

(84)
43.5% 

(161)
25.7% (95)

2.7% 

(10)
3.92 370

Cleanliness
1.1% 

(4)

3.8% 

(14)

21.8% 

(81)
44.5% 

(165)
25.9% (96)

3.0% 

(11)
3.93 371

College and community 

relationships

6.5% 

(24)

12.7% 

(47)
33.5% 

(124)

32.4% 

(120)
11.4% (42)

3.5% 

(13)
3.31 370

Leisure opportunities for college 

students

13.6% 

(50)

24.1% 

(89)
31.2% 

(115)

18.4% 

(68)
7.9% (29)

4.9% 

(18)
2.82 369

Off -Campus Student Housing
18.5% 

(68)

24.3% 

(89)
35.4% 

(130)

10.9% 

(40)
1.1% (4)

9.8% 

(36)
2.47 367

Parking
28.3% 

(106)

25.3% 

(95)
29.6% 

(111)

9.9% 

(37)
2.9% (11)

4.0% 

(15)
2.31 375

Property upkeep and rehab
4.9% 

(18)

13.6% 

(50)
39.1% 

(144)

24.5% 

(90)
13.0% (48)

4.9% 

(18)
3.29 368

Public advertising for college 

activities

7.5% 

(28)

16.2% 

(60)
39.4% 

(146)

22.4% 

(83)
9.4% (35)

5.1% 

(19)
3.11 371

Security
3.8% 

(14)

10.3% 

(38)
41.3% 

(152)

28.0% 

(103)
9.5% (35)

7.1% 

(26)
3.31 368

Sidewalks
3.5% 

(13)

4.3% 

(16)
36.7% 

(135)

33.2% 

(122)
17.1% (63)

5.2% 

(19)
3.59 368

Street lighting
3.8% 

(14)

7.1% 

(26)
39.7% 

(146)

30.4% 

(112)
13.9% (51)

5.2% 

(19)
3.46 368

Student information/advertising 

spaces

3.3% 

(12)

9.0% 

(33)
43.3% 

(158)

22.5% 

(82)
9.6% (35)

12.3% 

(45)
3.30 365

Student services
2.7% 

(10)

6.5% 

(24)
37.3% 

(137)

28.3% 

(104)
15.5% (57)

9.5% 

(35)
3.52 367

Traffic flow
4.6% 

(17)

12.8% 

(47)
42.5% 

(156)

25.1% 

(92)
9.3% (34)

5.7% 

(21)
3.23 367
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Visual appearance
0.8% 

(3)

3.3% 

(12)

23.0% 

(85)
37.4% 

(138)

32.0% 

(118)

3.5% 

(13)
4.00 369

  answered question 378

  skipped question 35

6. If you are not a student or faculty member, do you? Please skip question if you are a full-

time student or faculty member. 

  Yes No N/A
Response 

Count

See campus events advertisted 62.4% (123) 31.5% (62) 6.1% (12) 197

Attend campus events yearly 59.7% (117) 33.7% (66) 6.6% (13) 196

Attend campus events monthly 26.3% (51) 67.0% (130) 6.7% (13) 194

Aware of students shopping locally 61.2% (120) 29.6% (58) 9.2% (18) 196

  answered question 197

  skipped question 216
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7. Rate the residential areas.

 
1 

(Poor)
2

3 

(Average)
4

5 

(Excellent)
N/A

Rating 

Average

Response 

Count

Green space (recreational areas)
3.8% 

(14)

11.2% 

(41)
51.1% 

(187)

21.0% 

(77)
10.4% (38)

2.5% 

(9)
3.24 366

Overnight parking restrictions
28.7% 

(104)

17.9% 

(65)
30.9% 

(112)

11.8% 

(43)
6.9% (25)

3.9% 

(14)
2.48 363

Property upkeep and rehab
5.8% 

(21)

16.2% 

(59)
54.2% 

(198)

17.5% 

(64)
3.3% (12)

3.0% 

(11)
2.96 365

Sidewalk
6.0% 

(22)

18.9% 

(69)
50.1% 

(183)

19.7% 

(72)
3.3% (12)

1.9% 

(7)
2.95 365

Street lighting
5.2% 

(19)

13.4% 

(49)
52.5% 

(192)

19.9% 

(73)
7.4% (27)

1.6% 

(6)
3.11 366

Street conditions
6.6% 

(24)

19.9% 

(73)
45.6% 

(167)

22.4% 

(82)
4.1% (15)

1.4% 

(5)
2.98 366

Storm water drainage
1.1% 

(4)

8.7% 

(31)
50.1% 

(179)

22.1% 

(79)
6.4% (23)

11.5% 

(41)
3.27 357

Street maintenance
6.3% 

(23)

12.6% 

(46)
47.7% 

(174)

22.5% 

(82)
7.1% (26)

3.8% 

(14)
3.12 365

Traffic signage
4.2% 

(15)

14.1% 

(51)
49.0% 

(177)

21.9% 

(79)
6.9% (25)

3.9% 

(14)
3.14 361

Visual appearance
1.1% 

(4)

9.4% 

(34)
50.0% 

(180)

28.9% 

(104)
7.2% (26)

3.3% 

(12)
3.33 360

Specific areas of concern? 

 
76

  answered question 370

  skipped question 43
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8. Rate the condition of the below items.

 
1 

(Poor)
2

3 

(Average)
4

5 

(Excellent)
N/A

Rating 

Average

Response 

Count

Auditorium building
1.7% 

(6)

7.2% 

(26)
41.5% 

(149)

30.6% 

(110)
9.7% (35)

9.2% 

(33)
3.44 359

Baseball fields
0.8% 

(3)

1.1% 

(4)

21.8% 

(78)
35.9% 

(128)
24.1% (86)

16.2% 

(58)
3.97 357

Basketball Courts
3.7% 

(13)

7.9% 

(28)
31.5% 

(112)

24.8% 

(88)
10.7% (38)

21.4% 

(76)
3.39 355

Camping area (primitive)
6.5% 

(23)

12.5% 

(44)
34.4% 

(121)

11.1% 

(39)
4.3% (15)

31.3% 

(110)
2.91 352

City Parks
2.2% 

(8)

8.9% 

(32)
35.9% 

(129)

34.3% 

(123)
13.6% (49)

5.0% 

(18)
3.51 359

Community Activity Center
0.0% 

(0)

4.0% 

(14)

22.2% 

(78)
29.5% 

(104)

29.0% 

(102)

15.3% 

(54)
3.99 352

Existing camper facilities
4.0% 

(14)

10.6% 

(37)

33.3% 

(116)

10.6% 

(37)
5.2% (18)

36.2% 

(126)
3.04 348

Golf Course
0.6% 

(2)

3.1% 

(11)

19.3% 

(68)
34.3% 

(121)
23.2% (82)

19.5% 

(69)
3.95 353

Library
0.3% 

(1)

2.8% 

(10)

20.7% 

(74)
34.9% 

(125)

31.3% 

(112)

10.1% 

(36)
4.05 358

Playground equipment
3.1% 

(11)

10.4% 

(37)
33.8% 

(120)

28.2% 

(100)
10.1% (36)

14.4% 

(51)
3.37 355

Public Restrooms
9.2% 

(33)

24.6% 

(88)
33.6% 

(120)

10.9% 

(39)
4.2% (15)

17.4% 

(62)
2.71 357

Rugby fields
1.7% 

(6)

7.6% 

(27)
32.9% 

(116)

22.7% 

(80)
11.3% (40)

23.8% 

(84)
3.45 353

Soccer fields
2.6% 

(9)

8.3% 

(29)
33.6% 

(118)

18.8% 

(66)
7.1% (25)

29.6% 

(104)
3.28 351

Softball fields
1.1% 

(4)

2.8% 

(10)

21.0% 

(74)
28.0% 

(99)
26.6% (94)

20.4% 

(72)
3.96 353

Swimming pool
10.5% 

(37)

14.7% 

(52)
31.7% 

(112)

18.1% 

(64)
9.6% (34)

15.3% 

(54)
3.02 353



10 of 23

Tennis Courts
3.4% 

(12)

8.4% 

(30)
31.6% 

(113)

20.1% 

(72)
8.9% (32)

27.7% 

(99)
3.32 358

Trails
1.7% 

(6)

6.7% 

(24)

30.1% 

(108)
32.9% 

(118)
18.1% (65)

10.6% 

(38)
3.66 359

  answered question 365

  skipped question 48

9. Rate the priority of adding, expanding or updating the following items.

 
1 

(none)
2

3 

(moderate)
4

5 

(highest)
N/A

Rating 

Average

Response 

Count

Auditorium building
22.4% 

(79)

18.1% 

(64)
31.7% 

(112)

12.2% 

(43)
4.5% (16)

11.0% 

(39)
2.53 353

Baseball fields
29.1% 

(102)

15.1% 

(53)
31.1% 

(109)

7.4% 

(26)
4.0% (14)

13.4% 

(47)
2.33 351

Basketball Courts
24.1% 

(85)

14.2% 

(50)
29.5% 

(104)

12.2% 

(43)
4.3% (15)

15.6% 

(55)
2.51 352

Camping area (primitive)
20.5% 

(72)

16.5% 

(58)
28.1% (99)

9.9% 

(35)
5.1% (18)

19.9% 

(70)
2.54 352

City Parks
14.1% 

(50)

13.0% 

(46)
36.2% 

(128)

21.2% 

(75)
9.3% (33)

6.2% 

(22)
2.98 354

Community Activity Center
21.7% 

(75)

17.1% 

(59)
29.0% 

(100)

13.6% 

(47)
8.4% (29)

10.1% 

(35)
2.66 345

Disc Golf Course
26.2% 

(91)

19.6% 

(68)
21.6% (75)

11.0% 

(38)
5.8% (20)

15.9% 

(55)
2.41 347

Dog Park
25.6% 

(90)

18.2% 

(64)
18.8% (66)

13.1% 

(46)
9.1% (32)

15.1% 

(53)
2.55 351

Existing camper facilities
22.3% 

(78)

17.5% 

(61)
27.5% (96)

12.0% 

(42)
2.6% (9)

18.1% 

(63)
2.45 349

Golf Course
26.9% 

(95)

17.8% 

(63)
27.8% (98)

9.3% 

(33)
3.7% (13)

14.4% 

(51)
2.36 353

Library
23.6% 

(83)

18.5% 

(65)
30.7% 

(108)

14.5% 

(51)
7.1% (25)

5.7% 

(20)
2.61 352

Playground equipment
11.4% 

(40)

15.4% 

(54)
34.0% 

(119)

19.1% 

(67)

10.6% 

(37)

9.4% 

(33)
3.02 350
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Public Restrooms
7.7% 

(27)

11.1% 

(39)
30.0% 

(105)

23.4% 

(82)

16.0% 

(56)

11.7% 

(41)
3.33 350

Rugby fields
28.4% 

(99)

15.2% 

(53)
27.5% (96)

11.2% 

(39)
2.6% (9)

15.2% 

(53)
2.34 349

Soccer fields
22.5% 

(78)

17.9% 

(62)
30.5% 

(106)

7.5% 

(26)
3.2% (11)

18.4% 

(64)
2.40 347

Softball fields
29.1% 

(101)

17.0% 

(59)
28.5% (99)

8.6% 

(30)
2.9% (10)

13.8% 

(48)
2.29 347

Swimming pool
11.1% 

(39)

11.6% 

(41)
20.7% (73)

21.3% 

(75)
26.4% 

(93)

8.8% 

(31)
3.44 352

Tennis Courts
23.4% 

(81)

19.9% 

(69)
29.2% 

(101)

9.0% 

(31)
1.7% (6)

16.8% 

(58)
2.35 346

Trails
17.4% 

(61)

13.1% 

(46)
28.9% 

(101)

17.4% 

(61)

14.6% 

(51)

8.6% 

(30)
2.98 350

Other (please specify) 

 
47

  answered question 360

  skipped question 53
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10. Choose any of the following you would like to see further explored:

 
Response 

Percent

Response 

Count

Additional parking for the summer 

Sports Complex
26.8% 88

Baseball Field 13.4% 44

Camper parking 14.9% 49

Dog Park 31.1% 102

Frisbie Park 16.2% 53

Football Field 12.5% 41

Go-Kart track 45.7% 150

Industrial development site 13.7% 45

Large City Park 31.4% 103

Large Commercial development 16.2% 53

New Housing subdivision 25.3% 83

Recreational programs subdivision 25.0% 82

Soccer Fields 12.5% 41

Other uses (please specify): 

 
67

  answered question 328

  skipped question 85



13 of 23

11. Do you own or rent your home?

 
Response 

Percent

Response 

Count

Own 51.0% 179

Rent 29.3% 103

Neither, I live with someone. 19.7% 69

  answered question 351

  skipped question 62

12. If you rent, why do you choose to rent? (Check all that apply)

 
Response 

Percent

Response 

Count

Home maintenance expenses are 

too high
14.5% 16

Lack of affordable houses 22.7% 25

Lack of down payment funds 14.5% 16

Lack of financial assistance 22.7% 25

Lack of quality dwellings for 

purchase
17.3% 19

Preference of renting 25.5% 28

Temporary resident of 

community
46.4% 51

Other (please specify) 

 
17.3% 19

  answered question 110

  skipped question 303
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13. If needed, what level of repairs does your home need?

 
Response 

Percent

Response 

Count

No repairs needed 28.8% 82

less than $5,000 28.8% 82

$5,000 - $9,999 22.5% 64

$10,000 - $19,999 13.7% 39

over $20,000 6.3% 18

  answered question 285

  skipped question 128

14. If needed, why haven't you made the needed repairs? (check all that apply)

 
Response 

Percent

Response 

Count

I'm/We're currently saving for it 30.0% 62

Can not afford needed repairs 30.9% 64

Can not get needed financing 1.4% 3

Do not want to increase taxes 12.1% 25

Do not currently own home 39.1% 81

Not feasible for structure of home 2.4% 5

Planning to move or sell the home 8.7% 18

  answered question 207

  skipped question 206
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15. If you purchased your home in the last 5 years, did you (check all that apply)

 
Response 

Percent

Response 

Count

find the market met your needs? 43.9% 25

have trouble locating a large 

enough house?
24.6% 14

have trouble locating a small 

enough house?
1.8% 1

have to update/rehab extensively? 12.3% 7

have to update/rehab moderately? 38.6% 22

  answered question 57

  skipped question 356
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16. Rate the following housing problems as they apply on a scale of 1-5 with 1 being not a 

problem, and 5 being a major problem.

  1 (not) 2
3 

(moderate)
4

5 

(major)
N/A

Rating 

Average

Response 

Count

Absentee rental property owners
7.9% 

(25)

9.7% 

(31)
27.7% (88)

11.6% 

(37)

26.1% 

(83)

17.0% 

(54)
3.46 318

Assisted living housing
18.8% 

(58)

16.6% 

(51)
27.9% (86)

10.7% 

(33)

2.9% 

(9)

23.1% 

(71)
2.51 308

Affordable homes for sale
9.1% 

(28)

9.4% 

(29)
30.7% (95)

18.4% 

(57)

20.4% 

(63)

12.0% 

(37)
3.36 309

Affordable rental units
7.7% 

(24)

8.9% 

(28)
27.2% (85)

24.3% 

(76)

21.4% 

(67)

10.5% 

(33)
3.48 313

Dwelling types
9.7% 

(32)

13.7% 

(45)
35.6% 

(117)

13.1% 

(43)

9.4% 

(31)

18.5% 

(61)
2.99 329

Housing for elderly
12.8% 

(42)

15.5% 

(51)
31.3% 

(103)

13.7% 

(45)

4.6% 

(15)

22.2% 

(73)
2.77 329

Poor, dilapidated housing
5.5% 

(18)

12.4% 

(41)
25.2% (83)

18.5% 

(61)
25.5% 

(84)

13.0% 

(43)
3.53 330

Quality rental housing
4.2% 

(14)

7.7% 

(26)
23.5% (79)

25.3% 

(85)
28.9% 

(97)

10.4% 

(35)
3.75 336

Subsidized rental housing
10.0% 

(33)

12.8% 

(42)
32.2% 

(106)

15.8% 

(52)

8.2% 

(27)

21.0% 

(69)
2.99 329

Vacant/abandoned housing
11.5% 

(38)

18.5% 

(61)
26.1% (86)

12.7% 

(42)

11.5% 

(38)

19.7% 

(65)
2.93 330

  answered question 339

  skipped question 74
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17. Regarding the future economic growth, our efforts would be best spent: (use scale 1-5 

with 1 as no priority, and 5 the highest priority)

 
1 

(none)
2

3 

(moderate)
4

5 

(highest)
N/A

Rating 

Average

Response 

Count

Attract new industry
4.9% 

(17)

3.2% 

(11)
31.0% 

(107)

27.0% 

(93)
31.0% 

(107)

2.9% 

(10)
3.78 345

Attract new retail business
1.4% 

(5)

4.1% 

(14)
20.3% (70)

30.4% 

(105)
41.7% 

(144)

2.0% 

(7)
4.09 345

Attract new service business
2.7% 

(9)

4.4% 

(15)
32.7% 

(111)

31.6% 

(107)

26.5% 

(90)

2.1% 

(7)
3.77 339

Build more apartments
9.4% 

(32)

16.1% 

(55)
32.8% 

(112)

20.2% 

(69)

18.8% 

(64)

2.6% 

(9)
3.23 341

Build more homes for rent
14.1% 

(48)

17.9% 

(61)
27.3% (93)

19.6% 

(67)

17.6% 

(60)

3.5% 

(12)
3.09 341

Build more homes for sale
14.8% 

(50)

20.4% 

(69)
31.4% 

(106)

16.6% 

(56)

10.9% 

(37)

5.9% 

(20)
2.88 338

Development of Industrial Tract
8.1% 

(27)

12.3% 

(41)
35.3% 

(118)

20.4% 

(68)

14.4% 

(48)

9.6% 

(32)
3.23 334

Improve appearance of commercial 

areas

7.3% 

(25)

10.9% 

(37)
37.8% 

(129)

27.6% 

(94)

12.9% 

(44)

3.5% 

(12)
3.29 341

Support and expand existing 

business and industry

4.1% 

(14)

6.2% 

(21)
26.3% (89)

31.6% 

(107)

28.6% 

(97)

3.2% 

(11)
3.77 339

  answered question 349

  skipped question 64
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18. Rate the following services as to quality and/or availability.

 
1 

(Poor)
2

3 

(Average)
4

5 

(Excellent)
N/A

Rating 

Average

Response 

Count

Accounting & Bookkeeping
1.5% 

(5)

4.0% 

(13)
43.3% 

(142)

19.2% 

(63)
9.8% (32)

22.3% 

(73)
3.41 328

Attorney & Legal
3.6% 

(12)

8.2% 

(27)
41.9% 

(138)

17.0% 

(56)
7.3% (24)

21.9% 

(72)
3.21 329

Auto & Machine Repair
4.5% 

(15)

10.7% 

(36)
40.8% 

(137)

23.2% 

(78)
11.3% (38)

9.5% 

(32)
3.29 336

Banking & Financial
0.9% 

(3)

3.8% 

(13)

28.0% 

(95)
31.9% 

(108)
27.1% (92)

8.3% 

(28)
3.88 339

Beautician & Hair Salon
0.9% 

(3)

6.5% 

(22)
32.4% 

(109)

30.7% 

(103)
17.0% (57)

12.5% 

(42)
3.64 336

Building Contractors
2.4% 

(8)

7.0% 

(23)
37.7% 

(124)

24.3% 

(80)
8.5% (28)

20.1% 

(66)
3.37 329

Cemetery Space
0.3% 

(1)

5.5% 

(18)
37.6% 

(123)

17.4% 

(57)
10.4% (34)

28.7% 

(94)
3.45 327

Child Care
2.7% 

(9)

8.5% 

(28)
38.4% 

(127)

17.2% 

(57)
6.9% (23)

26.3% 

(87)
3.23 331

Chiropractic
0.6% 

(2)

3.7% 

(12)
35.1% 

(115)

22.0% 

(72)
18.6% (61)

20.1% 

(66)
3.68 328

Computer Sales and Service
16.1% 

(54)
29.3% 

(98)

26.0% 

(87)

6.9% 

(23)
0.9% (3)

20.9% 

(70)
2.33 335

Conference & Community Meeting 

Facilities

8.3% 

(27)

18.4% 

(60)
34.0% 

(111)

13.8% 

(45)
5.5% (18)

19.9% 

(65)
2.87 326

Construction Contractors
1.8% 

(6)

8.6% 

(28)
41.9% 

(137)

17.4% 

(57)
7.3% (24)

22.9% 

(75)
3.26 327

Dental
1.2% 

(4)

6.6% 

(22)
32.0% 

(107)

25.7% 

(86)
17.7% (59)

16.8% 

(56)
3.63 334

Eye Care
1.8% 

(6)

5.1% 

(17)
31.9% 

(106)

22.9% 

(76)
17.8% (59)

20.5% 

(68)
3.63 332

Farmers Market
3.6% 

(12)

9.8% 

(33)
37.8% 

(127)

16.4% 

(55)
15.2% (51)

17.3% 

(58)
3.36 336
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Fast food services
8.1% 

(28)

14.5% 

(50)
37.8% 

(130)

25.3% 

(87)
10.8% (37)

3.5% 

(12)
3.17 344

Food & Dining
23.5% 

(81)
30.4% 

(105)

28.1% 

(97)

12.2% 

(42)
3.5% (12)

2.3% 

(8)
2.40 345

Gas station
4.7% 

(16)

4.9% 

(17)
43.9% 

(151)

27.3% 

(94)
17.2% (59)

2.0% 

(7)
3.48 344

Grocery
6.1% 

(21)

11.7% 

(40)
37.7% 

(129)

26.0% 

(89)
15.5% (53)

2.9% 

(10)
3.34 342

Heating & AC Installation and 

Repair

3.4% 

(11)

9.6% 

(31)
36.5% 

(118)

21.1% 

(68)
7.7% (25)

21.7% 

(70)
3.26 323

Hotels & Lodging
10.9% 

(37)

27.4% 

(93)
32.4% 

(110)

15.6% 

(53)
3.8% (13)

9.7% 

(33)
2.71 339

Independent Living for Seniors
2.8% 

(9)

11.7% 

(38)
38.5% 

(125)

15.7% 

(51)
6.8% (22)

24.6% 

(80)
3.16 325

Laundry services
4.1% 

(14)

11.2% 

(38)
40.8% 

(138)

21.9% 

(74)
5.6% (19)

16.3% 

(55)
3.16 338

Library hours
2.1% 

(7)

3.9% 

(13)
39.8% 

(134)

21.4% 

(72)
16.9% (57)

16.0% 

(54)
3.56 337

Library facility
0.9% 

(3)

2.7% 

(9)
34.0% 

(114)

23.9% 

(80)
25.1% (84)

13.4% 

(45)
3.80 335

Local newspaper
5.1% 

(17)

14.7% 

(49)
40.2% 

(134)

16.5% 

(55)
7.8% (26)

15.6% 

(52)
3.09 333

Local informational magazines
12.3% 

(40)

18.8% 

(61)
34.8% 

(113)

7.7% 

(25)
3.7% (12)

22.8% 

(74)
2.63 325

Maintenance services
3.0% 

(10)

11.2% 

(37)
50.2% 

(165)

13.4% 

(44)
3.3% (11)

18.8% 

(62)
3.03 329

Medical clinics & Doctors
5.7% 

(19)

9.3% 

(31)
34.1% 

(114)

26.3% 

(88)
14.7% (49)

9.9% 

(33)
3.39 334

Nursing Home Facilities
4.6% 

(15)

7.1% 

(23)
38.8% 

(126)

17.2% 

(56)
9.2% (30)

23.1% 

(75)
3.25 325

Postal
2.1% 

(7)

5.3% 

(18)
40.0% 

(136)

23.2% 

(79)
20.9% (71)

8.5% 

(29)
3.61 340

Public health programs
3.4% 

(11)

7.1% 

(23)
43.1% 

(140)

15.7% 

(51)
6.2% (20)

24.6% 

(80)
3.19 325
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Public transportatin
17.2% 

(57)

21.5% 

(71)
32.9% 

(109)

8.8% 

(29)
2.7% (9)

16.9% 

(56)
2.50 331

Printing & Copy
3.1% 

(10)

9.8% 

(32)
42.8% 

(139)

14.8% 

(48)
8.0% (26)

21.5% 

(70)
3.19 325

Religious
1.2% 

(4)

2.4% 

(8)

25.2% 

(83)

26.7% 

(88)
32.7% 

(108)

11.8% 

(39)
3.99 330

Retail
20.7% 

(70)

31.1% 

(105)
31.7% 

(107)

7.1% 

(24)
0.9% (3)

8.6% 

(29)
2.30 338

Senior Center Facilities
1.5% 

(5)

4.6% 

(15)
33.0% 

(107)

19.8% 

(64)
14.8% (48)

26.2% 

(85)
3.56 324

Specialized Medical Care
6.5% 

(21)

18.8% 

(61)
31.5% 

(102)

13.0% 

(42)
6.5% (21)

23.8% 

(77)
2.92 324

Veterinary
3.0% 

(10)

7.0% 

(23)
33.5% 

(110)

14.0% 

(46)
16.2% (53)

26.2% 

(86)
3.45 328

  answered question 347

  skipped question 66



21 of 23

19. Rate the following items as priorities (using 1-5 with being not a priority, and 5 being the 

highest priority).

  1 (Not) 2 3 4
5 

(Highest)
N/A

Rating 

Average

Response 

Count

Amenities, such as parks and trails
9.7% 

(33)

12.9% 

(44)
32.4% 

(110)

25.9% 

(88)

15.0% 

(51)

4.1% 

(14)
3.25 340

Business recruitment, retainment 

and expansion

6.2% 

(21)

5.0% 

(17)

24.3% 

(83)

25.2% 

(86)
34.3% 

(117)

5.0% 

(17)
3.81 341

Clearing dilapidated buildings
7.0% 

(24)

15.5% 

(53)
33.3% 

(114)

24.0% 

(82)

14.6% 

(50)

5.6% 

(19)
3.25 342

Owner occupied housing 

rehabilitation

7.1% 

(24)

12.4% 

(42)
38.5% 

(130)

22.8% 

(77)

10.1% 

(34)

9.2% 

(31)
3.18 338

Housing development
8.2% 

(28)

12.4% 

(42)
36.8% 

(125)

22.6% 

(77)

15.6% 

(53)

4.4% 

(15)
3.26 340

Job training opportunities
7.0% 

(24)

8.8% 

(30)
31.7% 

(108)

30.2% 

(103)

17.3% 

(59)

5.0% 

(17)
3.44 341

Storm water drainage
10.9% 

(37)

22.6% 

(77)
39.4% 

(134)

11.2% 

(38)
5.3% (18)

10.6% 

(36)
2.75 340

Street repair (residential)
5.3% 

(18)

12.1% 

(41)
35.5% 

(120)

26.0% 

(88)

14.5% 

(49)

6.5% 

(22)
3.34 338

Street repair (downtown)
8.9% 

(30)

19.3% 

(65)
40.7% 

(137)

17.8% 

(60)
6.8% (23)

6.5% 

(22)
2.94 337

Other (please specify) 

 
25

  answered question 345

  skipped question 68
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20. Please identify how many persons in each age group are in your household:

 
Response 

Average

Response 

Total

Response 

Count

Under 19 

 
  2.08 247 119

19-24 
 

  2.44 330 135

25-34 

 
  1.56 100 64

35-44 

 
  1.63 117 72

45-64 

 
  1.53 147 96

65+ 

 
  1.35 65 48

  answered question 325

  skipped question 88

21. State what you think should be the top three priorities for the community.

 
Response 

Percent

Response 

Count

1. 
 

100.0% 268

2. 

 
93.3% 250

3. 

 
82.1% 220

  answered question 268

  skipped question 145
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22. For future planning surveys, do you prefer an electronic survey or a paper survey?

 
Response 

Percent

Response 

Count

electronic survey 75.0% 249

paper survey 25.0% 83

  answered question 332

  skipped question 81

23. Other comments:

 
Response 

Count

  41

  answered question 41

  skipped question 372


